
1	 PSE Powerful Partnerships Application

Organization name

Address (Physical)

Address (Mailing, if different)

Employer Identification Number (EIN)

Chief executive name and title

Partnership contact (if awarded)

Phone

Email

Powerful Partnerships application

Number of full time staff

For better understanding of your organization, please provide the following information:

Do you have a facility manager?

Owned/leased buildings? Number of buildings

Do you own vehicles for staff/volunteer use?

Have you partnered with or received funding from PSE in the past?  
If so, in what capacity?

Number of part time staff

Number of volunteers

Geographic area (lists city and county)

Organizational demographics

I reviewed the PSE Powerful Partnerships supporting documents and verify that if selected as a partner, my organization or 
agency can uphold our part of the partnership agreement including all expectations (six engagement opportunities and monthly 
communications pieces) within the year-long partnership period through 2024 calendar year.

Initial

I recognize that if my organization is awarded a Powerful Partnership, PSE may take this into consideration when evaluating future 
funding requests.

Initial

Application preparer’s signature

Application preparer’s signature (May sign and scan, paste, or type name in lieu of signature)) Date
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Briefly tell us about your organization. This could include history, mission and vision, as well as any strategic goals you may currently be pursuing.

Tell us about the communication channels your organization uses to reach your audience?

How will your organization apply this funding? Describe a specific project, program or initiative.

Describe your target community and how your organization reaches them, including community outreach tactics and activities.



SUBMITPRINT

3	 PSE Powerful Partnerships Application

In order to decrease your administrative time with the grant application
and planning with PSE throughout the year, we’ve created a menu of 
engagement opportunities to choose from.

We encourage creativity and alignment with your mission, please use the 
blank boxes to include engagement ideas that work for your organization.

Participate in a PSE energy efficiency assessment.

Invite PSE to present at an employee/volunteer workshop on 
energy efficiency/sustainability.

Host community utility webinar on ways to reduce energy usage 
in partnership with PSE.

Distribute relevant PSE program marketing material to your 
membership/client base where most beneficial.

Invite PSE to present to your organization’s board or committees.

Invite PSE to table at a community focused event that your 
organization is hosting.

(TBD) Attend the PSE energy sustainability education and 
networking summit.

Partner with PSE for a community related activity as available 
during Earth Month (April).

Invite PSE to host an employee training lunch and learn on 
assistance programs

Are there other ways in which you could partner with PSE to help
drive community awareness and connect our customers to the great
products and services we offer?

What else would you like us to know? 

Thank you for the time you’ve put into this application. Please submit along with your organization’s most 
recent W-9 form via email to PowerfulPartnerships@PSE.com no later than 5 p.m. on February 13, 2026.
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